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@ Infinite  Who ?

A Infinite Insight is a full-service market
research agency, operating across Sub-
Saharan Africa

A Infinite Insight was incorporated in
Kenya in December 2010

A The company commenced operations in
January 2011

A Since then, we have experienced rapid
growth, carrying out projects for local
and international clients across 27
countries
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Margit Cleveland,
Managing Director

For more than 30 years, Margit has worked in
markets as diverse as Germany, USA and Sub-
Saharan Africa. Her prior work experience includes
Infratest-Bur ke (now TNS),
Surveys, USA; Institut fur Jugendforschung,
Germany; and RMS International, Nigeria (now
TNSrms). From 2006 to 2010, Margit ran a
research consultancy, African Research Service
Bureau.

Over the years, Margit has worked for blue chip
clients in the FMCG and telecoms industries (BAT,
Coca Cola, Diageo, Heineken, Unilever, Cadbury,
MTN, Orange, etc.), international and local media
(BBC, VOA, CFI, DW, etc.) as well as government
agencies and NGOs (US State Department, USAID,
UNICEF, AED, PSI, etc.).

1T 200 & Mar git won the
Award at the Gallup International Conference,
Estori;, and she contributed
Peopled book, 2006) .

Margit is a member of ESOMAR, MSRA, PAMRO
(founder member) and WAPOR. From January
2013 to December 2016, Margit was the ESOMAR
representative for Kenya.

- ‘ v, -
© INFINITE INSIGHT KENYA

The D

Althea McCourt
Director

Prior to joining Infinite Insight, Althea was the
Operations Director at Research Solutions. She has
over 10 years experience in management

G e r maamsultancyy speci@lssing in strategic development

and implementation, HR, debt management,
operations and systems & process guidance. Her
work experience has been within a range of service
industries.

Prior to consultancy,
markets for over 10 years, having worked in various
senior capacities in Dyer and Blair Limited (now
Dyer and Blair Investment Bank). She was a
resource person for the World Bank during the
development of the regional stock markets. First

empl oyed as the company?o:s
Al thea was finally the
Executive Director.

iBest Conference Papero

Althea holds an MBA i IT (University of Leicester),

t oandalBA (H&L) fh Bllsiiesd Stullies QUniveksify ®f

North London). She is a Member of Marketing and
Social Research Association (MSRA), SAMRA,
ESOMAR, and Kenya Institute of Management
(KIM).

In 2017, Althea was the chair person of MSRA.
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Jane Delorie,
Director

Jane has lived and worked in Africa for over 30 years
with more than 20 years work experience in the
research industry holding CEO positions most
recently with Ipsos and previously with Research
Solutions and Research International. She is founder
and past Chairman of the Marketing & Social
Research Association (MSRA) as well as past Vice
Chair of the Marketing Society of Kenya (MSK). She
is a member of the UK Institute of Directors.
worked in Kenyabs capita
A founder of the Brand Kenya initiative, Jane is both
passionate and deeply involved in social change
initiatives and believes
She is founder and chairs the board of trustees of
The Childrenés Village
Chair af Maji hat Ufanisi (a thellacal NGO providing

an

C 0 accesstowater arésanitatioa in the\slumszandearid/

area of Kenya

Her client experience is extensive and includes an
array of regional, African and multinational
businesses, NGOs, and government agencies. She
has presented at seminars and training programs
around the world on strategy, research and

mar keting. J & ME ek | e &F&
activity she undertakes.
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David Jodice,
Director

David A. Jodice is the Founder and President of D3
Systems, Inc. He has extensive experience
worldwide in survey research management and
analysis. Key areas of expertise include media
audience measurement, public opinion polling,
elections forecasting, and consumer studies.

After earning his PhD at Harvard, he taught at both
Harvard and Georgetown Universities, joined
Research Management Services in 1984, and
created D3 in 1986 to provide a variety of services
to government, media, and business.

Dr.Jodicej oi ned the board of
partner in Africa, in August 2011.
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Matthew Warshaw
Director

Matthew Warshaw is the Vice President of D3
Systems. He has over fifteen years of social
science research experience conducting public
opinion surveys, media evaluations, measures of
performance of effectiveness studies, and
consumer studies.

Mr. Warshaw has extensive experience in setting
up research operations, logistics oversight, and
foreign personnel management, with particular
experience in conflict environments and developing
countries such as Afghanistan, Bangladesh,
Bosnia-Herzegovina, Chechnya, Haiti, Iraq, Kosovo,
NigerianRakistan, Yemen, anch ltan. H&Calk® s
manages projects in more stable markets in Africa,
Asia, Europe, the Gulf States, the former Soviet
Union, and Latin America. He serves as the

managing director of -D30s

Surveys in Kabul, Afghanistan, and also leads many

of D306ds business devel opment

Mr. Warshaw joined the board of Infinite Insight,
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from the American University and an MA from
Georgetown University.
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The Team

A We have assembled a young

and dedicated team of
executives, field coordinators,
data processing specialists and
administrators, who strive at
excellence in every project we
undertake

Continuous training and capacity
building are key in keeping our
field teams enthusiastic and
motivated

Our teams benefit from the GFK
Verein/MSRA Field Accreditation
Programme and participate in
the MSRA training in research
ethics
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@ Memberships & Partnerships
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@ Commitment to Codes of Ethics

ey = L
198 Social Resear ™

CERTIFICATE

OF COMPLIANCE

This is to certify that

Tupinite Tusight 104

Successfully meets the high standards required to become an MSRA Certified
Member in commitment to conduct research ethically and responsibly, in line
with MSRA values of integrity, commmitment and innovation.

e

Valid from

JANUARY 2018 - DECEMBER 2019 Roger Steadﬂm-an

Chairperson, MSRA Ethics Committee

‘Enhandng Marketing and Social Research in Africa

We fully comply with the ICC/ESOMAR Code of Practice, the MSRA Code of Ethics, and the GDPR
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https://www.esomar.org/uploads/public/knowledge-and-standards/codes-and-guidelines/ICCESOMAR_Code_English_.pdf
http://msra.or.ke/documents/MSRA-Code-of-Ethics.pdf
https://www.infiniteinsight.net/gdpr.html

@ Our Values & Clients

Values

Responsiveness

Engaging in dialogue with clients
Adding value in all our projects
Outside the box thinking

Total commitment to quality
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